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ABOUT JASON

Jason is an experience designer, manager, and 

mentor. His books and articles about digital design 

include CSS3 Visual Quickstart Guide  and Final Cut 
Pro & The Art of Filmmaking. He is a leader in the 

internet industry, working with clients including Virgin 

Group and the Aspen Institute. He is currently an 

independent consultant and adjunct professor in 

Interactive Digital Media at Drexel University.

In the years I have been working as an experience designer, my 

methodologies and deliverables have changed and evolved to stay current 

with best practices, but my commitment to delivering the best documentation 

quickly has not. 

These samples presented her include several of my most recent efforts, 

showing the breadth of skills and tools I bring to every project. These include:

▪ UX Strategy

▪ Product Comparison

▪ Journey Maps

▪ Service Maps

▪ Storyboards

▪ Product Concepts

▪ UI Sketches

▪ Site Flow

▪ Prototyping
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Occupation

Quote

Legislative Assistants/Gatekeepers

Mark Khan

Nancy has a Ph.D. in health and 
nutrition from UMass Amherst. She is 
currently a professor of sociology at 
UCBerkeley and has published many 
books on food, nutrition, and the 
environment. 

Grew up on a farm in Iowa. After studying 
agriculture at the University of Iowa, Dan 
started a business selling farm manufacturing 
equipment.

Media/BloggerGovernment 

Grew up spending a lot of time outdoors 
and hiking. Worked for a summer on a 
farm. Studied nutrition and environmental 
studies. 

Legislative Assistant for Senator on 
Appropriations Committee for Agri.

I need to inform and advise my 
Senator for his next meeting.

I want a synthesis of ERS' research on 
commodities to see how it may impact my 
business.

Nancy Thompson

Originally from Maine, Mark has a BA 
in Political Science from Georgetown. 
He passionate about creating 
legislation that supports small farmers. 

Blogger for foodpolicy.com

Anne Kelley

Audience

Background

Name

USDA Program Manager

I need information to help me make 
more informed programmatic 
decisions. 

I need the latest data and story to 
share on my blog.

• Latest data and reports 
• Stories to repurpose in her blog 
• Charts/graphs to support research 

and book writing
• Contact information 

Market analysis on their topic 
Raw data 
Facts and figures for presentations and 
reports
State of farm economy

• Quick facts to insert for a presentation or 
speech

• Packaged Analysis
• Understanding other departments 
• Birds eye view of issues

Quick information (facts, figures)
Contact Information 
Packaged data and tailored analysis
Background materials 
Newswire about the issues
Issue briefs

Needs

Understand how science and society 
influence dietary advice and practice. 

Encourage the positive change of 
nutrition policy.

Inform the public.

Ensuring business stays profitable and 
growing.

Develop strong business strategies.

Ensure the success of nutrition programs 
managed by USDA.

Provide nutrition education, support 
hunger relief efforts, support nutrition 
policy coordination. 

Providing information to elected 
officials and policy makers related to 
current events and/or that might impact 
or be impacted by legislation. 

Goals & 
Motivations

Write blog posts, columns, and 
newspaper articles 
Research and publish papers
Write and publish books 
 

Understand and track markets
Prepare reports
Prepare and give presentations
Analyze and forecast future market
Formulate business strategy 

Inform the public 
Give presentations and speeches
Manage program (staff, budget, grants, 
research)
Develop memos and briefs 

Write policy briefs
Research info pertinent to current 
legislation
Prepare economic policy analysis
Conduct and attend briefings
Track issues and the policy landscape

Key Tasks

Owner, Dan's Manufacturing Co

Dan Jones

Agribusiness Professionals Academics and Researchers

Maria Velasquez

Fellow at Brookings Institution

I want to see what other people are 
researching in my field and get ideas 
for new research projects.

Based in Washington, DC. Holds a 
Ph.D. in Sociology. Interested in water 
policies and food production. 

Facts, figures, charts and maps 
Packaged analysis 
Source of data and research
Original data and in-depth research 
articles
Contact Info

Produce research and reports that 
inform the public.

Teach students.

Inform policy change based on research.

• Find, collect, and analyze large data 
sets

• Conduct research
• Give presentations and speeches
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Sharing Articles
Users have the ability to share articles through email and/or social media 

Figure Gallery
Space that brings together all charts, graphs, tables, etc. 

Notifications/Subscriptions
User receives a notification for new content

External Embed
Users can copy and paste code to place an object on their own site 

Features by Priority

Contact Author
Users are able to contact Author 

Search 
Users can search the contents of the web site

Interactive Elements 
Users can manipulate elements of the content or watch/listen to content

Bookmarking/Save for Later
Allows users to save an Article to read at a future date or on another platform

Magazine Interface
The look and feel of the site resembles a magazine

RSS Feed
Users can subscribe to an RSS feed 

Copy & Paste
Users have the ability to select text and copy and paste it

Audio/Visual
Users are able to play/listen to podcasts and videos
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◉ ◉Contact
Users are able to contact authors and ERS 

◉

◉Search 
Users can search the contents of Amber Waves

◎◉

Notifications/Subscriptions
User receives a notification for new content on device

◉

◉

◉

Sharing Articles
Users have the ability to share articles through email and/or social media 

Magazine Interface
The look and feel of the tablet experience resembles a Magazine

Print
Users print content in a readable format 

◉

Web Site

◉

◉

Web App

◉

✘

◉

◎

Feature by Priority

Copy & Paste
Users have the ability to select text and copy and paste it

✘

Offline Reading
Users are able to read content without internet or a cellular connection

◎

◉

◎ ◉◎

◉

◉

Audio/Visual
Users are able to play/listen to podcasts and videos

◎

◉

◉

◉

◎

◉

Regular Ad-Hoc Updates
ERS can update content at any time 

◉

◉

◉

Content Automatically Flows from CMS 
Content is placed into tablet version from CMS database

◎

◎

AW Brand Distinct from ERS Brand
AW's look and feel will be different from the ERS look and feel 

Interactive Elements 
Users can manipulate elements of the content or watch/listen to content

◉

◉

◉

◉

◎

Magazine App 

◉

◉

Bookmarking/Save for Later
Allows users to save an Article using bookmarking service such as Pocket.

◉ = Available ◎ = Partially/Extra Effort ✘ = Not Available
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Version 1.1 published Thu Jul 31 2014

✔

External 
Embed

✔

As a USDA Secretary I want to learn about the drought so that I can 
prepare for a TV Interview. 

As an Owner of a Manufacturing Company I want to find information on 
agricultural commodities so that I can see how it may impact my business. 

✔

Figure Gallery

✔✔

As a Journalist I want to find the latest data on the drought so that I can 
include it in my article about the effects of the drought on the poor. 

As a Legislative Assistant I want to review charts and talking points so that 
I can brief policymakers. 

✔

User Stories

✔

✔

✔

Sharing 
ArticlesCopy/Paste

As an Appropriations Staffer I want to know what ERS does with all my 
money so that I can decide whether or not to cut ERS’ budget.

✔

✔

Notification/
Subscription Print

✔

✔

✔

website/tablet

Audio/Video

✔

✔

As a Researcher I want to see what other people are researching in 
my field so I can get inspiration and know what research is popular. 

tablet

✔

✔

✔

✔

website

✔

✔✔

tablet

✔

✔

website

website

✔

✔

✔

website

✔

Contact

As a Farmer I want to find quick information on prices and demand so that 
I can price my products accurately.

✔

As a Student I want to find articles on soil erosion so that I can 
research for my paper and get an A.

✔

website

✔

website

As a Nutrition Blogger I want to discover some unique economic analysis 
related to nutrition so that I can write a widely read blog story. 

✔

✔

✔

✔

✔

Offline 
Reading

✔ ✔

website/tablet

Interactive 
Elements

✔

Main Platform

✔

✔

Search

✔

As a Researcher I want to read Amber Waves so that I understand the 
context of my research. 

✔

website/tablet

✔

✔

As a USDA Program Manager I want to read Amber Waves on the metro 
(offline) so that I can gain background on the latest findings related to my 
program.  

✔

✔

✔

✔

✔

website/tablet

✔

✔

✔

✔

As a Blogger I want to find reliable information on childhood obesity so 
that I can write a food policy post. 

✔

✔

As a Legislative Assistant I want downloadable charts and tables so that I 
can include them in a presentation I am creating for my Senator. ✔

As a Teacher/Professor I want to use articles in Amber Waves so that 
my students can learn about critical issues.

Bookmarking

✔✔

website/tablet

tablet

✔ ✔

✔
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Info graphics are used to visually tell the story of the article, 
generally using a combination of data and pictograms.

Infographics allow you to: 
• Tell a story in a visual manner
• Provide a teaser to more data or information 
• Provide a consistent design 
• Create content that can be easily shared and posted 

to other sites and social media channels (facebook, 
pinterest, etc..)

Recommendations
• Use a simple info graphic as the cover image for each 

issue, to tell the story of one of the feature articles like 
http://www.fastcodesign.com/1670463/infographic-
how-the-poor-spend-their-money-vs-the-middle-class. 

• If time and budget allow, develop simple interactive 
caver info graphic images like http://
visualization.geblogs.com/visualization/
health_visualizer/

• Develop info graphic story styles to encapsulate 
articles for findings and data feature stories.

Cover examples:  

Article examples:   
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See the next two pages and http://www.good.is/infographics
A visual representation of information, data, 
or knowledge. Can include graphics, charts, 
and images.

Infographic Infographic 

ers.usda.gov/amber-waves/2012-june/data-feature-food-and-
nutrient-intake-data.aspx

ers.usda.gov/amber-waves/2012-june/on-the-map.aspx

ers.usda.gov/amber-waves/2012-june/in-the-long-run.aspx

ers.usda.gov/amber-waves/2012-june/indicators.aspx

Data displayed in map form

Findings

2500 word article with 3-5 charts. In the past 
this has been a 4-6 page spread. 

Type

ers.usda.gov/amber-waves/2012-june/private-industry.aspx

600 word article with multiple charts.

Example 

Feature Articles 

Chart that displays data over a long period of 
time

Title

Data

Data Feature

Definition

Table that displays important price, income, 
and production information 

On the Map 

Indicators  

ers.usda.gov/amber-waves/2012-june/potential-developing-country-
ag.aspx

In the long Run

400 word article with 1 chart. In the past this 
has been 1 page. 

Articles

Goal
To ensure that all information in Amber Waves tells 
a relevant story to the reader. 

Recommendations

• Continue the format of long articles 
(Features), short articles (Findings), and a 
data focus (Data Feature). 

• Continue curation of Amber Waves and 
focus on the most popular, pertinent 
publications to showcase in Amber Waves.  

• You don't have to use every data type in 
every issue. Select the data type that best 
supports the story you want to tell. For 
example, it's not necessary to have "On the 
Map" in every issue, however, if there is a 
great Map of data relating to the drought (or 
other timely topic), include it. 

• Content can be flexible, not all data has to 
be displayed in a pie chart or bar chart, 
consider images, graphic representations, 
and infographics as well. 
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Googlehttp://domain.com
Web Page Title

Articles are written and then submitted as ready, 
moving around independently within the production 
process, published as ready to the Web site and 
tablet version.

Googlehttp://domain.com
Web Page Title

Googlehttp://domain.com
Web Page Title

Editing & Pre-review

Review & Clearance

Production/Review
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Publication Model 2 — Ad-Hoc with Quarterly Magazine
created by Jason CranfordTeague me@jasonspeaking.com  
Version 1.1 published Thu Jul 31 2014

Googlehttp://domain.com
Web Page Title

Articles are written and then submitted as ready, 
moving around independently within the production 
process, published as ready on the Web site.  A 
quarterly version is then created from the content 
published on the website.

Googlehttp://domain.com
Web Page Title

Editing & Pre-review

Review & Clearance

Production/Review

Googlehttp://domain.com
Web Page Title

Quarterly Deadline

After a rigorous discovery phase with the client (THE USDA) I produced this report to 
show our findings and some possible publication models we could use to distribute their 
magazine online.

UX STRATEGEY

WORK SAMPLES |  UX 
STRATEGEY
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UX STRATEGEY

JASON CRANFORD TEAGUE
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PRODUCT COMPARISON

JASON CRANFORD TEAGUE

ZOOM International was interested in redesigning their marketing website to increase 
the number of demo requests they receive. To begin this process, I did a competitor 
product comparison, looking at specific heuristics across multiple web products. These 
results have since been used to inform the ZOOM Internation home redesign.

www.cranfordteague.com

Call Recording Service
Product Page Comparison

Prepared for Prepared by

Thu Dec 15 2016

Product Comparison Introduction

2 of 9

Genesys
Genesys.com
For over 25 years, Genesys has been delivering exceptional customer 
engagement solutions that build lasting customer relationships and 
transformative business results. It’s what we do. Today, over 5,000 customers of 
all sizes in more than 100 countries rely on the Genesys Customer Experience 
Platform to orchestrate over 25 billion interactions per year through the voice 
and digital channels that matter the most to people in the cloud and on-
premise.

Calabrio
Calabrio.com
Contact centers are where real people have real conversations that have real 
impact. It’s where relationships flourish or flounder based on whether the voice 
of the customer can be heard. Calabrio frees the voice of the customer in 
today’s multi-channel contact center for better, faster decision-making at all 
levels of the organization, driving strategic value enterprise-wide. Our 
integrated software suite, Calabrio ONE, sets the standard for workforce 
optimization (WFO) based on one simple fact. It’s designed for people – for 
the way real people work, solve problems and share knowledge. Human 
interactions are now more human.

We examined six different product pages used to educate people about call center recording systems. We 
focused on the path from the home page to a Workforce Management or Workforce Optimization product 
page.

ZOOM International  | Call Recording Product  Page Comparison

Evaluation Criteria:
Load Speed: Fast | Medium | Slow

>3s 3–6s 6s+
Clarity of design voice
Ease of use
Features

Key Features Examined:
Mobile Friendly
Symantec Content
Social Proof
Hero Images
Clear Value Propositions
Figures Illustrating key points
Functionality Explanation
Architecture Explanation
Clear Next Steps

Legend
! Feature present

" Feature not present

# Feature present but limited

NA Feature not applicable

We also indicated any unique features 
found in two or fewer products.

ZOOM International
ZoomInt.com
At ZOOM, we give contact centers of all sizes the tools to make better 
customer connections, but we can only do that if our own customer connections 
are the best they can be. That's why we've made it our mission to lead by 
example, and continually aim to improve our tools and set new challenges for 
ourselves.

Verint
Verint.com
Verint is a global leader in Actionable Intelligence solutions with a focus on 
customer engagement optimization, security intelligence, and fraud, risk and 
compliance. Today, more than 10,000 organizations in 180 countries count on 
intelligence from Verint solutions to make more informed, effective and timely 
decisions.

Nice
Nice.com
When the world's leading companies want to improve their business 
performance, increase their operational efficiency, prevent financial crime, 
ensure they're fully compliant or enhance their safety and security, they talk to 
NICE.

Five9
Five9.com
Five9 is the leading provider of cloud contact center software. We are driven by 
a passion to transform contact centers into customer engagement centers of 
excellence, coupled with a deep understanding of the cost and complexity 
involved in running a contact center.

1 2 3

4 5

START: ZoomInt.com User clicks Solutions menu to choose 
Workforce Managemnt. 

User views information.

User scrolls. …

6

~2 page scrolls. Clear call to action at the bottom.

Speed: Fast
Ease: 7/10

Clarity: 5/10

Features: 3/10

KEY FEATURES

! Mobile Friendly

! Symantec Content

" Social Proof

" Hero Images

! Clear Value Propositions

" Figures Illustrating key points

! Functionality Explanation

! Architecture Explanation

! Clear Next Steps

UNIQUE FEATURES
Schedule Demo

EVALUATION
ZOOM has an average design voice clarity, 
using good typography, and consistent 
visuals, but does not break out to differentiate 
itself from completion or other service web 
sites. Additionally, it is lacking in some 
showing off it’s capabilities visually or 
trumpeting client comments.

ZOOM International
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ZOOM International  | Call Recording Product  Page Comparison

1 2 3

4 5

START: Verint.com User clicks Solutions menu to choose 
Workforce Optimization. 

User views information.

User scrolls. ~2 page scrolls. Clear call to action at the bottom.

Speed: Fast
Ease: 6/10

Clarity: 3/10

Features: 4/10

KEY FEATURES

! Mobile Friendly

Symantec Content

" Social Proof

! Hero Images

# Clear Value Propositions

" Figures Illustrating key points

" Functionality Explanation

" Architecture Explanation

" Clear Next Steps

UNIQUE FEATURES
Schedule Demo

EVALUATION
Verint has a mostly average design clarity 
that loads extremly fast, but most of the 
images, including those with text, are extremly 
blurry, making it look unprofessional.

!Although mobile friendly in part, no 
consideration has been given to change text 
or image size to fit smaller screens. 
Additionally all hero images, like other images 
in the site, are blurry.

Verint
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ZOOM International  | Call Recording Product  Page Comparison

1 2 3

4 5

START: Five9.com User clicks Solutions menu to choose 
Workforce Management. 

No information provided on main WFO 
product page. User has to choose from sub 
page.

User views information. ~1 page scrolls. Next clear next steps. User has to 
click menu to proceed to next page.

Speed: Fast
Ease: 3/10

Clarity: 4/10

Features: 2/10

KEY FEATURES

! Mobile Friendly

" Symantec Content

! Social Proof

# Hero Images

# Clear Value Propositions

# Figures Illustrating key points

! Functionality Explanation

# Architecture Explanation

! Clear Next Steps

UNIQUE FEATURES
Page Interrupt: Pop-up to sign-up for 
newsletter.

EVALUATION
Despite a clean and well ordered design, 
Five9 lacks several best practice features, and 
presents the visitor with a page interrupt when 
the page loads for the first time, disrupting 
their experience, and important content pages 
are hidden under top level menu options (3). 
Additionally, imagery is extremly blurry in 
places, which looks unprofessional.

" Although using proper HTML tags, they 
are not well ordered, leading to poorer SEO. 

Five9
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ZOOM International  | Call Recording Product  Page Comparison

6

User views information. ~1 page scrolls. Next clear 
next steps. User has to click menu to proceed to next 
page.
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JOURNEY MAP

JASON CRANFORD TEAGUE

To better understand the process potential customers and clients go through in order to 
find reliable information about 3rd party rental properties, RoomRefs engaged me to 
create journey maps to show their process, touch-points, experience, and potential 
opportunities. This lead to a design engagement with the start-up.
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Touch-point

Checks short term rental sites

An event trigger the guest to decide 
they need a room to satay in while 
traveling, but user does not want to 
stay in a hotel, so decides to look into 
short-term rental.

At this point, the guest is feeling 
aspirational, and is more open to 
different possibilities.

At this point, RoomRefs needs some 
inroad into the guests attention, 
either by a link from the STR or 
recommendation on site.

The guest looks at the RoomRefs 
ratings for each of the properties, 
discarding any that do not have a 
rating. They also base the choice on 
what the Ref has said is available in the 
immediate vicinity.

Guest should be prompted to mention 
that they based their decision on the 
RoomRef rank when talking to the 
Host

Provide area knowledge for location 
provided by the Ref. This can also be a 
significant benefit during research 
phase as well.

Although the trip is planned, inevitably 
travelers need on the spot concierge 
help that is not available through an 
STR. RoomRefs can fill in that gap. 

After investigation, the guest is 
overwhelmed by the number of 
choices and the disparity of reviews 
and review quality for each property.

The guest uses RoomRefs to research 
individual properties that they identified 
on the STR site, and uses these to 
narrow their choices.

The guest returns to the STR site to 
ask for the room from he host.

Once accepted, the guest begins to 
plan their trip based on the location of 
the STR.

The guest stays at the STR.

Guest: Charlie Braun

Charlie Braun is traveling to Washington DC for a one week stay during the Presidental 
inauguration. She wants to stay near friends, but have her own place with a lots to do within 
walking distance.

Looks for area knowledgeNarrows choices to 2

Consults RoomRefs  for property reviews

Finds multiple properties that meet needs

Needs help with selections/reservations/ideas

Short-term Rental (STR)

RoomRefs

Request accepted by host

Request room through short-term rental site
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RoomRefs
Guest Journey Map | Fri Sep 16 2016
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Touch-point

Guest checks short term rental sites

The inauguration is the trigger for the 
guest to look for someplace to stay in 
Washington DC during the 
inauguration, but all hotels are booked, 
so they decide to find an STR.

At this point, the guest is feeling 
aspirational, and is more open to 
different possibilities.

RoomRefs needs to clearly present 
as an independent evaluation 
agency with no ties to any STRs

They base the choice on what the Ref 
has said is available in the immediate 
vicinity.

Guest should be prompted to mention 
that they based their decision on the 
RoomRef rank when talking to the 
Host

Provide area knowledge for location 
provided by the Ref. This can also be a 
significant benefit during research 
phase as well.

Although the trip is planned, inevitably 
travelers need on the spot concierge 
help that is not available through an 
STR. RoomRefs can fill in that gap. 

After investigation, the guest is 
overwhelmed by the number of 
choices but reaches out to their top 
choice who tells them to check the 
RoomRef Scrore.

After seeing the initial RRS, the guest 
explores similar properties on 
RoomRefs.

The guest returns to the STR site to 
ask for the room from the host.

Once accepted, the guest begins to 
plan their trip based on the location of 
the STR.

The guest stays at the STR.

Guest: Donna Brown

Donna Bown is traveling to Washington DC for a one week stay during the Presidential 
inauguration. She wants to stay near friends, but have her own place with a lots to do within 
walking distance.

Looks for area knowledge

Needs help with selections/reservations/ideas

Short-term Rental (STR)

RoomRefs

Request accepted by host

Request room through STR
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Mindset

RoomRefs
Journey Map | Fri Sep 16 2016
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Narrows choices

Consults RoomRefs  for property reviews

Guest reaches out to host to ask about property

Research
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RR OptionsSTR Options

Phases
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Opportunities

Touch-point

Short-term Rental (STR)
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Emotion
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RoomRefs
Journey Map | Fri Sep 16 2016
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RR Sends Ref assignemnt

The inauguration is the trigger for the 
guest to look for someplace to stay in 
Washington DC during the 
inauguration, but all hotels are booked, 
so they decide to find an STR.

At this point, the guest is feeling 
aspirational, and is more open to 
different possibilities.

RoomRefs needs to clearly present 
as an independent evaluation 
agency with no ties to any STRs

They base the choice on what the Ref 
has said is available in the immediate 
vicinity.

Guest should be prompted to mention 
that they based their decision on the 
RoomRef rank when talking to the 
Host

Provide area knowledge for location 
provided by the Ref. This can also be a 
significant benefit during research 
phase as well.

Although the trip is planned, inevitably 
travelers need on the spot concierge 
help that is not available through an 
STR. RoomRefs can fill in that gap. 

After investigation, the guest is 
overwhelmed by the number of 
choices but reaches out to their top 
choice who tells them to check the 
RoomRef Scrore.

After seeing the initial RRS, the guest 
explores similar properties on 
RoomRefs.

The guest returns to the STR site to 
ask for the room from the host.

Once accepted, the guest begins to 
plan their trip based on the location of 
the STR.

The guest stays at the STR.

Ref: Joel Hodgson
Description
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Ref evaluates STR

Ref posts eval

Host send RR Link to Guest

Guest Inquires about Host’s STR Guest Requests Host’s STR

Guest Views RR Eval
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Emotion
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Host sets up account with STR services

The inauguration is the trigger for the 
guest to look for someplace to stay in 
Washington DC during the 
inauguration, but all hotels are booked, 
so they decide to find an STR.

At this point, the guest is feeling 
aspirational, and is more open to 
different possibilities.

RoomRefs needs to clearly present 
as an independent evaluation 
agency with no ties to any STRs

They base the choice on what the Ref 
has said is available in the immediate 
vicinity.

Guest should be prompted to mention 
that they based their decision on the 
RoomRef rank when talking to the 
Host

Provide area knowledge for location 
provided by the Ref. This can also be a 
significant benefit during research 
phase as well.

Although the trip is planned, inevitably 
travelers need on the spot concierge 
help that is not available through an 
STR. RoomRefs can fill in that gap. 

After investigation, the guest is 
overwhelmed by the number of 
choices but reaches out to their top 
choice who tells them to check the 
RoomRef Scrore.

After seeing the initial RRS, the guest 
explores similar properties on 
RoomRefs.

The guest returns to the STR site to 
ask for the room from the host.

Once accepted, the guest begins to 
plan their trip based on the location of 
the STR.

The guest stays at the STR.

Host: Betty Draper
Betty Draper has an apartment in Washington DC , but travels often. She wishes to use her 
vacant appointment for short-term rental with AirBnB to help pay the rent. She sees that she 
will have to be out of town for the presidential inauguration in January, and wants to make 
sure to rent her apartment.
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Guest Eval

Ref evaluates STR

Ref posts eval

Host send RR Link to Guest

Guest Inquires about Host’s STR Guest Requests Host’s STR

Guest Views RR Eval
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Project Tether

Service MapStory:
Last Changed

Wed May 30 

2018

Service Map for Recurring Services

Page

1 of  7

CONFIDENTIAL

Teen earns money based on reoccurring services completion.
EXAMPLE: $20/bi-weekly for taking out trash, emptying cat box, and cleaning kitchen.
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Agreement Service Payment

Receipt 
Funds available to 
teen

Payment 
If all services 
approved, 
payment is 
released on 
agreed date

Record

Services, amount, 

and payment 

frequency in 

Service list

Notification 
Teen alerts parent 
that a service is 
completed

Service 
Teen performers 
agreed services

Negotiation 
Parent & Teen 
Agree on services 
and payment

Service List/Teen

Check list of tasks 

Service List/

parent

List of tasks with 

statuses to 

approve

Funds transferedList recorded

Alert

Teen and Parent 

Alerted to 

payment

List Updated
List Archived &
Reset

App App

Alert 
Parent alerted

App App

Project Tether

Service MapStory:
Last Changed

Wed May 30 

2018

Service Map for Family Funds

Page
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CONFIDENTIAL

Receipt 
Funds available to 
teen

Payment 
Parent approves 
matching funds

Record 
Purchase Criteria 
and matching 
level entered in 
Good Buy list

Phase

C
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m
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n
s

Matching
Agreement

Line of Interaction

Matching Funds
Paid 

Notification 
Teen alerts parent 
that purchase was 
a “Good Buy”

Purchase 
Teen purchases a 
“Good Buy” item

Negotiation 
Parent & Teen 
Agree on 
purchase criteria 
and matching 
level

Request 
Parent offers 
“Good Buy” 
option

Request 
Teen requests 
“Good Buy” 
option

Purchase List 
(Teen)
Teen can mark a 
purchase as a 
“Good Buy”

Purchase  List 
(parent)
Parent can view a 
list of purchases & 
approve “Good 
Buy” funds

Funds transfered

Line of Visiblity

“Good Buy” 
list recorded

Alert (teen)
Teen Alerted to 
payment

Purchase
list updated

Parent agrees to match funds on certain kinds of purchases.
EXAMPLE: Parent agrees to match funds on purchase of non-fiction books at 1:4 ratio. 
If the 

“Good Buy”
Purchased

Purchase
list updated

Alert (parent)
parent alerted of 
“Good buy” 
purchase

F
o

n
t 

S
ta

g
e

B
a

ck
 S

ta
g

e

App

To
u

ch
 P

o
in

t

App

During the initial design thinking phase of the Tether project, I constructed several 
service maps to consider the different stories, stages, and touch points we would be 
designing for.

Project Tether

Service MapStory:
Last Changed

Wed May 30 

2018

Service Map for Good Buys

Page
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CONFIDENTIAL

Receipt 
Funds available to 
teen

Payment 
Parent approves 
matching funds

Record 
Purchase Criteria 
and matching 
level entered in 
Good Buy list

Phase

C
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m
e

r 
A

ct
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n
s

Matching
Agreement

Line of Interaction

Matching Funds
Paid 

Notification 
Teen alerts parent 
that purchase was 
a “Good Buy”

Purchase 
Teen purchases a 
“Good Buy” item

Negotiation 
Parent & Teen 
Agree on 
purchase criteria 
and matching 
level

Request 
Parent offers 
“Good Buy” 
option

Request 
Teen requests 
“Good Buy” 
option

Purchase List 
(Teen)
Teen can mark a 
purchase as a 
“Good Buy”

Purchase  List 
(parent)
Parent can view a 
list of purchases & 
approve “Good 
Buy” funds

Funds transfered

Line of Visiblity

“Good Buy” 
list recorded

Alert (teen)
Teen Alerted to 
payment

Purchase
list updated

Parent agrees to match funds on certain kinds of purchases.
EXAMPLE: Parent agrees to match funds on purchase of non-fiction books at 1:4 ratio. 
If the 

“Good Buy”
Purchased

Purchase
list updated

Alert (parent)
parent alerted of 
“Good buy” 
purchase
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Project Tether

Service MapStory:
Last Changed

Wed May 30 

2018

Service Map for One Time Service(s)

Page
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CONFIDENTIAL

Receipt 
Funds available to 
teen

Payment 
If all services 
approved, 
payment is 
released on 
agreed date

Teen earns money based on reoccurring services completion.
EXAMPLE: $20/bi-weekly for taking out trash, emptying cat box, and cleaning kitchen.

Record

Services, amount, 

and payment date 

in Service list

Notification 
Teen alerts parent 
that service is 
completed

Service 
Teen performers 
agreed service(s)

Negotiation 
Parent & Teen 
Agree on services 
and payment

Service List/Teen

Check list of tasks 

Service List/
parent
List of tasks with 

statuses to 

approve

Funds transferedList recorded

Alert

Teen and Parent 

Alerted to 

payment

List Updated List Archived
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Agreement Service Payment
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Request 
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App Appin person
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I produce site flow documents to help design, development, and the client view how 
different content and functionality for the product will be encountered by the user as 
well as allowing us to agree on the scope of work.

NYS-DFS — User Flow | Current Portal 3 of  7 

Citizen

Welcome/
Sign In

Website Valid?

!!!!!!!!

My Apps

Reset 
Password
Enter email for 
password reset

Valid?

!!!!!!!!

Email
Password 
Reset lLink

Submission 
Confirmed
Message 
confirming 
submission

!!!!

Create 
Account
Submit to join

Valid?

!!!!!!!!

Email
Password 
Reset

Submission 
Confirmed
Message 
confirming 
submission

!!!!

Ask for Apps Workspaces Internal Apps Alerts Portal Help 
Center

My Account
Account 
settings

Approved App
List of apps 
approved for 
user

Delegated 
Admin Control 
Panel

Public Apps

Consumer 
Complaint

FOIL Request

Medicare 
Monthly 
Premiums

Service 
Contract 
Providers

Acquisition/
Merger/
Disclaimer of 
Control

Continuing 
Education 
Provider 
Search

Insurance 
Company 
Search

NY 
Supplement - 
Public Access

Suspected 
Frauds Report

Bail Bonds 
Active Agent 
Listing

External 
Appeals

Lost Policy 
Finder

Prelicensing 
Providers

Who We 
Supervise

App Request Forms
Apps user can request access

Virtual 
Currency 
Transaction 
Reporting API

Virtual 
Currenty Self 
Ceritifcation 
Form

Terrorism Risk 
Insurance Act 
(TRIA)

Student Loan 
Servicer 
Licensing 
(SLS)

Risk Retention 
Group

NYS 
Pharmaceutical 
Accountability 
Board (PHARMA)

Paid Family 
Leave (PFL)

DFS e-PayPayday Lender

Motor Vehicle 
Law 
Enforcement 
Fee (MVLEF)

Independent 
Dispute 
Resolution 
(IDR)

Healthy NY 
(HNY)

File Transfer 
Application 
(FT)

Frauds 
Prevention 
Plans (FPP)

Fire Insurance 
Fee Payment 
Portal (Fire 
Insurane)

Frauds Case 
Management 
System 
(FCMS)

Excess Lines 
El1 Upload 
(Excess Lines 
Upload)

Holding 
Company 
Portal 
Application

Insurance 
Companies 
and Fratuernal 
Benefits 
Society Filings

Liquidity, 
Severity & 
Mortality 
(LSM)

Regulation 62 
Inquery (ED 
Legislation)

Diversity and 
Inclusion: 
Leadership 
Survey

ATM 
Compliance

Disaster 
Prepardness 
and Respond 
Questionaire

Delegated 
Administratio
n (DA)

Cyber MT 
Exam Risk 
Scoring

Company 
Complaint 
Response

Consumer Credit 
Reporting 
Agency 
Registration 
(CCRAR)

ATM 
Inspection 
Scheduling 
and Tracking 
System (ATM)

File 
Cybersecurity 
Regulation 
Compliance

Frauds Special 
Investigation 
Units (SIU)

Volume of 
Servicing 
Report (VOSR)

Excess Lines 
Premium Tax 
Web Data 
Collection

Volume of 
Operations 
Report (VOOR)

Front Stage Back Stage

Page
Description

Multi-page
Description

Pop-up
Description

Role Go toDecision?

Page — 
Main Navigation
Description

NYS-DFS — User Flow | Current WebSite 2 of  7 

Actor

Home Search

Portal

About Us

Institutions 
We Supervise

Mission and 
Leadership

Advisory 
Boards

State Office of 
Financial 
Inclusion and 
Empowerment 
(SOFIE)

State Laws & Regulations

State Laws 
(LBDC)

State Bills & 
Laws (Senate)

State Codes, 
Rules & 
Regulations 
(NYCRR)

Website

DisclaimerAccessibility 
& Reasonable 
Accommodati
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Privacy Policy Site Map

Consumer 
Information

 Disaster and 
Flood 
Resource 
Center

 Auto 
Insurance

Bail

Banking and 
Sending 
Money

COVID-19 
Information 
for Consumers

Credit and 
Debt

New York 
Health 
Insurance 
Policies & 
Programs 

Holocaust 
Claims

Homeowner 
and Tenant 
Resources

Life Insurance

Scams, 
Schemes & 
Frauds

Small 
Business 
Resources

Student Loan 
Resources and 
Relief

Applications & 
Filings 

Insurance 
Companies

Mortgage 
Companies

Money 
Transmitters

Licensed 
Lenders 

 Life Insurers 

Education 
Provider 
Programs 

 Health 
Insurance 
Companies 

Premium 
Finance 
Agencies 

Virtual 
Currency 
Businesses

 Service 
Contract 
Providers 

 Property 
Insurers 

Sales Finance 
Companies

Student Loan 
Servicer 
Licensing 

Agents and 
Brokers

Bail Agents

Banks and 
Trusts

Consumer 
Credit 
Reporting 
Agencies 

 Budget 
Planners 

 Check 
Cashers 

Bond Auction 
Services 
Provider 

Industry 
Guidance 

COVID-19 
Industry 
Guidance

Climate 
Change

Diversity, 
Equity and 
Inclusion

Cybersecurity 
Resource 
Center

Enforcement 
& Discipline

Circular 
Letters

Industry 
Letters

Regulatory & 
Legislative 
Activities

Transaction 
Monitoring

Interagency 
MOUs

DFS Next and 
FastForward

Reports & 
Publications

Press 
Releases

Examinations 
& Exam 
Reports

 Public 
Hearings and 
Decisions 

Statements & 
Comments

Weekly 
Bulletins

Annual 
Reports

Other Reports

 Consumer 
Brochures 

Contact Us

File a 
Complaint

Request DFS 
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Through the 
Freedom of 
Information Law 

Submit a 
Comment

Careers with 
DFS

Procurement 
Rules and 
Guidelines

Front Stage Back Stage

Page
Description

Multi-page
Description

Pop-up
Description

Role Go toDecision?

Page — 
Main Navigation
Description
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Sign In/Create Account

Website

Dashboard

Public Apps
List of publicly 
available 
applications

My Account
Description

App Request 
Form
Description

Approved 
Apps
Description

Registered 
Portal Help

!!!!!!!!

Create 
Account
Submit to join

Valid? !!!!

!!!!!!!!

Email
Confirmation

Submission 
Confirmed
Message 
confirming 
submission

Sign In
Validate 
Account

Valid? !!!!

Reset 
Password
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password reset

Valid?

!!!!!!!!

Email
Password 
Reset lLink

Submission 
Confirmed
Message 
confirming 
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!!!!

Public Apps

Search for 
Suspected 
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File
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Acquisition/
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Disclaimer of 
Control

File a 
Consumer 
Complaint
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External 
Appeal

File a Freedom 
of Information 
Law (FOIL) 
Request

File for an 
Insurance ID 
Barcode Key
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Group

File 
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Bail Bond 
Agent
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Continuing 
Education 
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Company

Find Medicare 
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Premiums
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Course
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Access
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Public Portal 
Help
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Reset 
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Request

File for an 
Insurance ID 
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Education  
Course

Find A Service 
Contract 
Provider

Find Who the 
Department of 
Financial 
Services 
Supervises

Find a New 
York State 
Monitors

Find a 
PreLicensing 
Providers / 
Course 

Find NY 
Supplement 
Filings

Find an Active 
Bail Bond 
Agent

Find a 
Continuing 
Education 
Provider

Find an 
Insurance 
Company

Find Medicare 
Supplement 
Monthly 
Premiums

Find a District 
Fire Code

Find Insurance 
Rate 
Applications

Search for 
Suspected 
Frauds

Inquire about 
DFS 
FastForward

Front Stage Back Stage

Page
Description

Multi-page
Description

Pop-up
Description

Role Go toDecision?

Page — 
Main Navigation
Description

NYS-DFS — User Flow | Recommeded 
Portal — Registered
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Public 
Portal

Dashboard My Account
Description

Approved 
Apps
List of apps 
approved for 
user

Registered 
Portal Help

Delegate 
Access

Sign Out

Public Apps

!!!!!!!!

Public Portal 
Help Form

Logged Out
Message user 
has been 
logged out

Sign In

App Request Forms
Apps user can request access

Virtual 
Currency 
Transaction 
Reporting API

Virtual 
Currenty Self 
Ceritifcation 
Form

Terrorism Risk 
Insurance Act 
(TRIA)

Student Loan 
Servicer 
Licensing 
(SLS)

Risk Retention 
Group

NYS 
Pharmaceutical 
Accountability 
Board (PHARMA)

Paid Family 
Leave (PFL)

DFS e-PayPayday Lender

Motor Vehicle 
Law 
Enforcement 
Fee (MVLEF)

Independent 
Dispute 
Resolution 
(IDR)

Healthy NY 
(HNY)

File Transfer 
Application 
(FT)

Frauds 
Prevention 
Plans (FPP)

Fire Insurance 
Fee Payment 
Portal (Fire 
Insurane)

Frauds Case 
Management 
System 
(FCMS)

Excess Lines 
El1 Upload 
(Excess Lines 
Upload)

Holding 
Company 
Portal 
Application

Insurance 
Companies 
and Fratuernal 
Benefits 
Society Filings

Liquidity, 
Severity & 
Mortality 
(LSM)

Regulation 62 
Inquery (ED 
Legislation)

Diversity and 
Inclusion: 
Leadership 
Survey

ATM 
Compliance

Disaster 
Prepardness 
and Respond 
Questionaire

Delegated 
Administratio
n (DA)

Cyber MT 
Exam Risk 
Scoring

Company 
Complaint 
Response

Consumer Credit 
Reporting 
Agency 
Registration 
(CCRAR)

ATM 
Inspection 
Scheduling 
and Tracking 
System (ATM)

File 
Cybersecurity 
Regulation 
Compliance

Frauds Special 
Investigation 
Units (SIU)

Volume of 
Servicing 
Report (VOSR)

Excess Lines 
Premium Tax 
Web Data 
Collection

Volume of 
Operations 
Report (VOOR)

Front Stage Back Stage

Page
Description

Multi-page
Description

Pop-up
Description

Role Go toDecision?

Page — 
Main Navigation
Description

NYS-DFS — User Flow | Recommended 
WebSite
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Citizen

Home Search

Publications Press 
Releases

Statements & 
Comments

Weekly 
Bulletins

Annual 
Reports

Other Reports

Contact DFS Request 
Records 
Through the 
Freedom of 
Information Law 

Submit a 
Comment

Careers with 
DFS
Procurement 

For Industry COVID-19 
Industry 
Guidance

Climate 
Change

Cybersecurity 
Resource 
Center

Transaction 
Monitoring

About Techsprint on 
Digital 
Regulatory 
Reporting 

Innovator 
Resources

News and 
Events 

DFS 
FastForward 

DFS Next

Circular 
Letters

Industry 
Letters

Interagency 
MOUs

Interpretations 
and Opinions 

Communications

Diversity, 
Equity and 
Inclusion

Enforcement 
& Discipline

Regulatory & 
Legislative 
ActivitiesRegulations

Hearings Upcoming Previous

Eaxaminations Health 
Insurance

Property 
Insurance

Community 
Reinvestment 
Act Ratings and 
Summaries

Institutions 
We Supervise

Mission and 
Leadership

Advisory 
Boards

State Office of 
Financial 
Inclusion and 
Empowerment 
(SOFIE)

About Us

DisclaimerAccessibility 
& Reasonable 
Accommodati
ons

Privacy Policy Site MapHelp

For 
Consumers

Disaster and 
Flood 
Resource 
Center

 Auto 
Insurance

HealthcareLife Insurance

COVID-19 
Information 
for Consumers

Homeowner 
and Tenant 
Resources

Small 
Business 
Resources

File a 
Complaint

Banking and 
Sending 
Money

Credit and 
Debt

Scams, 
Schemes & 
FraudsFinancial

Insurance

Bail Holocaust 
Claims

Student Loans Consumer 
Brochures Help

 Financial 
Planning 
Resources 

Applications & 
Filings 

Money 
Transmitters

Virtual 
Currency 
Businesses

Agents and 
Brokers

Banks and 
Trusts

Budget 
Planners 

 Check 
Cashers 

Finance

Consumer 
Credit 
Reporting 
Agencies 

Mortgage 
Companies

Licensed 
Lenders 

Premium 
Finance 
Agencies 

Sales Finance 
Companies

Student Loan 
Servicer 
Licensing Lending

Service 
Contract 
Providers 

Bail Agents Bond Auction 
Services 
Provider Services

Insurance 
Companies

 Life Insurers Insurance 
Education 
Provider 
Programs 

Health 
Insurance 
Companies 

Property 
Insurers 

Insurance

Front Stage Back StageFront Stage Back Stage

Page
Description

Multi-page
Description

Pop-up
Description

Role Go toDecision?

Page — 
Main Navigation
Description



Presto Notes — Multi-site
v1.5.2
Thu Nov 21 2013

P R E S T O
Design

Presto Notes — Multi-site | Origin/Asset/Share Flow
page 2 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

Gannett

USAP
Property 1

Site 1A

Asset Group 1A (Default)

Sub-site 1A-1 Asset Group 1A-1

Sub-site 1A-n… Asset Group 1A-n…

Site 1N… Asset Group 1N… (Default) Asset Group 1N-n

Property N… Site Na… Asset Group Na… (Default)

USAT Site N… Site Na… Asset Group Na… (Default)

Broadcast Site N… Site Na… Asset Group Na… (Default)

Asset

Required Properties

Title

Classification

Share Status

Meta Information

ID

Asset Type

Created By

Modified By

Last Action

Origin

Publish Properties

Status

Embargo

Publish Date/Time

No Ads

Exclude from Mobile / Tablet

Asset

Asset

Asset

Asset

Shared Front 
Assignment

Presto Notes — Multi-site | Switching Sites
page 3 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

➊ Current site is displayed in top right corner of screen. ➋ User clicks to view drop-down of availabel . ➌ If the user has made changes since the last save action, the system asks 
whether they want to switch without saving or cancel..

User Story:  User switches between sites while working

➍ When switching, site being switched to is opened in same window, with 
previous position in site preserved.

Presto Notes — Multi-site | User Changes Sub-site
page 4 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

➊ User clicks "edit" button foe sub-site. ➋ User can search for subs-sites in type ahead menu. After selecting the 
option, it is set as the asset-group sub-site, and added to a "sticky": list of 
last 5 sub-sites selected by user.

➌ Sub-site can be edited at any point until the user saves the asset.

➍ The edit button is no longer available after saving.

User Story:  User specifies specific sub-site from search

Presto Notes — Multi-site | User Sets Default Sub-site
page 5 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

➊ User clicks "edit" button foe sub-site. ➋ User can choose from a list of up-to the last five sub-sites they have used. 
Clicking the name will set that as this assets sub-site. Clicking the star will 
set as assets sub-site and user's default sub-site for future assets. That sub 
site is moved to the top of the list (None will be second) with star icon 
highlighted.

➌ Sub-site can be edited at any point until the user saves the asset.

➍ The edit button is no longer available after saving.

User Story:  User specifies specific sub-site from list of previously used sub-sites.

Presto Notes — Multi-site | Setting Site within Property
page 6 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

➊Asset Group Site: Displays current 
asset group for site.

➋Asset Group Site Options: User can 
choose from a list of allowed asset 
group sites for the property. 

If there are 5 or more asset group 
sites available to the user, the last 3 
previously selected asset groups 
(NOT including current) appear at 
the top of the list in a separate list 
labeled "Recent" with separator 
below. Full list is labeled "All" in this 
case.

➊

➋

Presto Notes — Multi-site | Setting Sharing Level
page 7 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

➌ ➍

➊Asset Group Site: Indicates asset 
group's site, linked to that sites 
home page if available.

➋Asset Group Sub-site: Indicates 
asset group's sub-site—if applicable
—with link to sub-site home page if 
available. "None" is displayed if 
there is no sub-site.

➌ Edit Asset Group Sub-site: Click to 
view options for chaining the sub-
site soup. Button is not displayed 
after the asset is saved.

➍ Sharing Status: Indicates current 
share status. 

➎ Edit Sharing Status: User clicks to 
edit Sharing Status. Sharing 
options allow you to set whether 
the site is shared across all 
properties (All) or just available 
wiring the current site (No 
Sharing)

➊
➋ ➌

➍ ➎

Presto Notes — Multi-site | Retrofitting Site/Sub-site for Current UI
page 8 of 10 | v1.5.2 | Thu Nov 21 2013

P R E S T O
Design

Create Story: Place below  "Source" field and replace with asset group 
pattern.

Gallery: Add asset group pattern above "Gallery Type".

Gallery: Add asset group pattern above "Tags". Video: Add asset group pattern above "Tags".

Asset Group Pattern for retrofit: A similar but simplified pattern 
will be used on exiting UI.

Site: <site name>

Sub-site:

Share:

None

➊

➋

Yes No ➌

➊ Asset Group Site: Linked to that sites home 
page if available.

➋ Asset Group Sub-site: List of available sub-
sites for site. "None" is displayed if there is 
no sub-site.

➌ Sharing: choose current share status. "Yes" is 
default. 

Tooltip: "Choose 'No' to limit sharing to 
<site name>."

Site: <site name>

Sub-site:

Share:

None

Yes No 

Site: <site name>

Sub-site:

Share:

None

Yes No 

Site: <site name>

Sub-site:

Share:

None

Yes No 

Site: <site name>

Sub-site:

Share:

None

Yes No 

Using Agile methodology coupled with a Lean UX approach, I created simplified 
interactive prototypes, which I could then quickly convert to storyboards for 
consideration during daily stand-up meetings.

STORYBOARDS

WORK SAMPLES |  
STORYBOARDS
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STORYBOARDS

JASON CRANFORD TEAGUE
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PRODUCT CONCEPT

JASON CRANFORD TEAGUE

Aurora Health Care was interested in investigating innovative methods to provide 

patients for searching for the right doctor in their extensive database. I presented two 

separate methods based on fast search techniques.

www.cranfordteague.com

Doctor Finder
Concepts

Prepared for Prepared by

Thu Mar 23 2017

Keyword & Filtered Search

2 of 15

Aurora Health Care  | Doctor Finder Concepts

 Keyword & Filtered Search: Input

3 of 15

Aurora Health Care  | Doctor Finder Concepts

doctors name or specialty  

who

city, zip, or facility name

where

Hello,
I need a doctor…

Hello, I have a doctor.
I need an appointment…
If you have an Aurora doctor, and a myAurora 
account, you can view available appointment 
times and schedule an appointment by logging in. 
And if you don’t have a myAurora account signing 
up is quick and easy. 

Log in to schedule an Appointment »

insurance

how

Find

1

4

3

2

5

1 Clear but simple value proposition message using 
friendly language

2 Primary search criteria: who (name or specialty), where 
(city, zip, or facility), how (insurance). User can enter 
one or all three.

3 Click to search for doctors after filters.. Disabled until 
at least one field has valid info.

4 Clear alternative message to find an appointment.

5 Click to log in. Might be better to place log-in fields 
here.

 Keyword & Filtered Search: Results: Scroll
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Aurora Health Care  | Doctor Finder Concepts

We found 51 doctors…

Ghudran A. Abdulal , MD
Family Medicine

OBGYN

NEAREST LOCATION

Aurora Health Center
14555 W National 

Ave 
New Berlin, WI 

53151 

Get Directions - 12.3 Miles

Phone: 262-827-3636 
Fax: 262-827-3632262.626.2626

! ! ! " #
133 ratings | 28 Reviews

View Profile

Aurora Health Care Medical Group Provider 

Schedule Appointment

!

Candena Allenbrand , MD
OBGYN NEAREST LOCATION

Aurora Health Center
14555 W National Ave 
New Berlin, WI 53151 

Get Directions - 12.3 Miles

Phone: 262-827-3636 
Fax: 262-827-3632

262.626.2626

! ! ! " #
133 ratings | 28 Reviews

View Profile

Aurora Health Care Medical Group Provider 

Schedule Appointment

!

Family Medicinewho where how

gender Any age Any language Any

LIST MAP

"
Any Any

Ghudran A. Abdulal , MD
Family Medicine

OBGYN

NEAREST LOCATION

Aurora Health Center
14555 W National 

Ave 
New Berlin, WI 

53151 

Get Directions - 12.3 Miles

Phone: 262-827-3636 
Fax: 262-827-3632262.626.2626

! ! ! " #
133 ratings | 28 Reviews

View Profile

Aurora Health Care Medical Group Provider 

Schedule Appointment

!

1 2 3 1 Number of doctor message persists, but in reduced 
format.

2 Filters persist in reduced format but can not be directly 
edited on this page.

3 Click to open modal to edit filters.

 Keyword & Filtered Search: Results 1
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Aurora Health Care  | Doctor Finder Concepts

Family Medicine

who

5351

where

Hello, I need a doctor

Any

how

We found 51 doctors…

Ghudran A. Abdulal , MD
Family Medicine

OBGYN

!

NEAREST LOCATION

Aurora Health Center
14555 W National 

Ave 
New Berlin, WI 

53151 

Get Directions - 12.3 Miles

Phone: 262-827-3636 
Fax: 262-827-3632262.626.2626

! ! ! " #
133 ratings | 28 Reviews

View Profile

Aurora Health Care Medical Group Provider 

Schedule Appointment

"

gender
Any

age
Any

language
Any

Candena Allenbrand , MD
OBGYN NEAREST LOCATION

Aurora Health Center
14555 W National Ave 
New Berlin, WI 53151 

Get Directions - 12.3 Miles

Phone: 262-827-3636 
Fax: 262-827-3632

262.626.2626

! ! ! " #
133 ratings | 28 Reviews

View Profile

Aurora Health Care Medical Group Provider 

Schedule Appointment

!

# # #

LIST MAP

TAKING NEW PATIENTS

NOT TAKING NEW PATIENTS

1

4

3

2

5

6

1 Message persists, but in reduced format.

2 Primary filters persist.

3 Secondary filters presented as drop-downs.

4 Clearly presents how many doctors have been 
identified.

5 Tabs to toggle between list & map

6 Doctor info with quick links to view profile, schedule 
appointment, call or get directions. Keyword & Filtered Search Results: Map
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Aurora Health Care  | Doctor Finder Concepts

We found 12 doctors…
Family Medicinewho where how

gender Any age Any language Any

LIST MAP

!
Any Any

7

3

5

6

1

32

Ghudran A. Abdulal , MD

1 ! ! ! " #
133 ratings | 28 Reviews

V i e w  P r o fi l e

Ghudran A. Abdulal , MD

1 ! ! ! " #
133 ratings | 28 Reviews

V i e w  P r o fi l e

Ghudran A. Abdulal , MD

1 ! ! ! " #
133 ratings | 28 Reviews

V i e w  P r o fi l e

Ghudran A. Abdulal , MD

1 ! ! ! " #
133 ratings | 28 Reviews

V i e w  P r o fi l e

"

#

Ghudran A. Abdulal , MD

3 ! ! ! " #
133 ratings | 28 Reviews

V i e w  P r o fi l e

3

$%

1 Full screen map with reduced header. Map can be 
dragged and zoomed by ueer

2

1

4

3

1 Floating scrollable frame over map lists results.

2 Currently elected doctor highlighted

3 Map zoom controls



TETHER 
UI SKETCHES

Branch/ATM Finder�

Sign In

Password

User ID

�

�

Need Help ?   |   Security & Privacy 

Version 0.0.0 (0)

�Touch Id

Login
Similar IA to Capital One 

app, but places teen 
customer at center of  

experience.

Your Checking 

$3,45678
AVAILABLE BALANCE

Your Quests 

5
 1 AWAITING APPROVAL

Your Allowance 

+$30
IN 3 DAYS

6
GOOD BUYS

Branch/ATM Finder�

Hi Dash!

Dashboard
Presents teen with important 
info, each element clickable 
to get to further details and 

functionality.

2
GOALS

�

Your Checking 

$3,45678
AVAILABLE BALANCE

$3,32190
CURRENT BALANCE

Recent Transactions View All

�
Transfer

�
Deposit

�

Card Purchase  
authorization MPS 1201… 

$999.99 
DEC 1

Game Stop 
Entertainment

$999.99 
PENDING

Allowance +$25.00 
DEC 1

�

�

�

�

Account
Account details presented, 
similar to Capital One app, 

but with functions tailored to 
teen needs.

�

Your Checking 

$3,45678
AVAILABLE BALANCE

Current Balance $3321.90

Account Number 0000000000

Routing Number 0000000000

Account
Information about bank 

account.

�

Transfer To/From Goal

Cancel

�

Account
Teen can move funds to or 

from account into goals. The 
money will not appear in 

available balance. 

�

NEW GOAL NIKE AIR JO… 
$34/89

NEW FUNY… 
$44/65

FD

Move $

This Goal

0.00

To From

Slide to Transfer�

�

Transaction Details

Account
Teens can mark a goal as 

completed.
$1999

PENDING | MADE ON MONDAY, DECEMBER 7, 2015 

Gamestop

Goal Achieved

�
Mark as Good Buy

�

�

NIKE AIR JO… 

$34/$89
NEW FUNY… 

$49/$50

FD

 Which goal was this for?

Slide to Confirm�

I used Apple Keynote to construct a working prototype to show to key stakeholders. This 
had the advantage of being able to accurately display not only the visual UI, but the 
interactions, and transitions we would be using.

WORK SAMPLES |  UI  
SKETCHES
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UI SKETCHES

JASON CRANFORD TEAGUE



I prefer designing using HTML, CSS, and JavaScript to be able to show all interactions 
and ensure that the product will work as designed when developed. To do that I deploy 
a self made tool set called Proty2, which allows me to present functional prototypes to 
clients, including navigation, micro-interactions, and responsive design. In addition, 
Proty2 produces a living digital style guide that always matches the design. 

WORK SAMPLES |  Prototyping Page 10 of  10

Prototyping

JASON CRANFORD TEAGUE
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